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Head of Communications and Media 

Full time (35 hours per week) – job share may be considered 
Permanent post 
Based at: The Lodge, Littlemore, Oxford & working from home, remote working 
Salary Band D 
 
BACKGROUND 
 
The Berkshire, Buckinghamshire and Oxfordshire Wildlife Trust (also known as BBOWT) was formed in 
1959 and has a vision of an environment rich in wildlife for everyone, valued by all. We aim to lead the 
way to nature’s recovery through innovative land management, and connect people with nature to improve 
their wellbeing. We work in partnership and through collaborative projects with local communities, 
businesses, land owners and local authorities. In the three counties BBOWT owns or manages over 80 
nature reserves covering 2,500 hectares. We have more than 50,000 members, employ over 100 
professional staff, and have active support from more than 1,350 volunteers. Each year around 12,000 
schoolchildren visit our education centres. BBOWT has an annual turnover of over £6 million and receives 
income from membership subscriptions, grants and donations.  BBOWT is one of 46 Wildlife Trusts 
working across the UK, each is a corporate member of the Royal Society of Wildlife Trusts. 
 
Our mission – To create a Living Landscape across our towns, cities and countryside and inspire our 
communities to act for nature. 

JOB PURPOSE 

To lead on the organisation’s media campaigns, brand, communications (both external and internal), 

marketing, social media and digital engagement, ensuring BBOWT is an exemplar for the Wildlife Trust 

movement in terms of public and member engagement. Develop and implement a communications and 

messaging strategy that ensures significant growth in the awareness, engagement and participation in 

our work from individuals across the three counties.  

REPORTING LINE 

Reports to Director of Fundraising, Marketing & Communications 

STAFF MANAGEMENT  

2 x Digital Communications Officer and Communications Officer 

BUDGETARY RESPONSIBILITIES 

This post has budgetary responsibility for communications, media, social media, campaigns, brand 

development, website, signage etc allocating funds as necessary to deliver effective campaigns across 

income streams and policy objectives. 

 
 



  

KEY RESPONSIBILITIES 

• Protect and enhance the reputation of the Trust through communications and the media.  Lead 
the Trust’s response to current events. 
 

• Lead on developing high profile advocacy and lobbying campaigns such as HS2 alongside the 
Head of Planning, Policy & Public Affairs  

• Devise, oversee, maintain and deliver BBOWT’s communications and engagement strategy 
across all platforms to:: 
 

a. build awareness of BBOWT and its work across the three counties 
b. build engagement across the three counties including the number of followers and the 

number of individuals registered in our database for permission-based email 
c. build the number of people taking action for wildlife (including wildlife gardening, 

becoming members etc). 
d. enhance member retention and member recruitment through the creation of compelling 

content and campaigns 
e. support appeals, donor and legacy engagement 
f. bring footfall into our visitor centres and cafes 
g. promote new services such as consultancy   

 

• Develop an annual media, campaigns and communications plan and budget to support the 

organisation’s business plan and strategy.   

• Act as a brand champion to ensure consistent communication of BBOWT’s vision, mission and 
objectives across all channels and ensure that the integrity of the brand is maintained and 
promoted at all times 

• Ensure that all communications and messaging are effective with the target audience and that 
BBOWT is positioned appropriately as an effective part of the solution to the nature and climate 
emergencies.   
 

• Maintain and enhance our engagement with stakeholders through our digital presence, ensuring 
BBOWT is perceived as a modern and relevant conservation movement. 

• Scan the external environment including current affairs, events, policy matters etc and respond 
accordingly through press releases, website changes and internal comms – ultimately ensuring 
BBOWT is at the forefront of the emerging agenda.   
 

• Develop and maintain effective relationships with the media to meet the Trusts conservation and 
education objectives  

• Create and maintain the organisation’s brand (including the employer brand) including visual 
representation and language. 
 

• Oversee the successful writing, design and production of all key BBOWT publications and 
materials and provide an effective service to meet the needs of the organisation.  
 

• Manage complex communication projects (such as website migration, re-branding of all Trust 
materials and major interpretation projects) that affect all areas of the Trust. 

• Monitor and measure the effectiveness of all communications activity and report regularly on 
work across these areas.as part of the directorate’s KPIs 

• Provide effective management of the team including all aspects of health and safety 

• Adhere to all Trust policies, procedures and systems.  

• To represent the Trust in a professional manner, act at all times in a manner which will not 
damage its reputation, conform with all aspects of the Charities Act and Institute of Fundraising 
guidance. 

• Any other duties as delegated by the line manager or Chief Executive. 

 

 



 

Key relationships (other than line manager) 

• Chief Executive – to ensure the CEO is engaged and continually appraised of any media issues, 
incidents or opportunities from the perspective of both risk management and opportunity. 

• Head of Planning, Policy and Public Affairs – to ensure our digital channels are effective in 
delivering our planning, policy and public affairs agenda 

• Royal Society of Wildlife Trusts – to ensure BBOWT benefits from the expertise and knowledge-
base of RSWT 

• Head of Membership – to ensure compelling campaigns for membership recruitment, retention 
and other fundraising 

• People Team – for internal comms and employer branding 

 

PERSON SPECIFICATION 

 Essential Desirable 

Minimum three years experience of marketing and communications 
including media, brand development, communications and social 
media 

✓  

A proven track record of leading talented staff in a fast-paced and 
creative environment - highly desirable 

✓ ✓ 

Significant experience of engaging audiences through effective 
communications in a fundraising environment 

✓  

Able to build trust quickly with colleagues across the senior 
leadership team 

✓  

Results-orientated, highly-adaptable and able to manage multiple 
demands on the team’s time. 

✓  

Demonstrable experience of managing complex communication 
projects and leading strategic change 

✓  

Experience of achieving policy objectives (lobbying and advocacy) ✓  

Proven experience of developing and implementing/ evolving a 
brand  

✓  

Experience of budget and project management highly desirable 
 

✓ 

Innovative, creative, solution-driven ✓  

Demonstrable team player with excellent communication skills ✓  

IT literate and proficient in MS Office ✓  

CIM qualified  ✓ 

Experience in the management of external suppliers e.g. print/ 
production and agencies 

 ✓ 

Ability and willingness to demonstrate the BBOWT values ✓  

MEASUREMENTS OF SUCCESS 

• Increase in BBOWT’s public profile and brand awareness 

• Increase in the public’s engagement with BBOWT’s work  

• Increase in engagement across all BBOWT digital platforms including social media, email 
registrations 

• Increased participation in BBOWTs work including membership, donations and gifts in Wills 

• Strong and consistent brand identity across all BBOWT communication channels 
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