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Fundraising, Marketing & Communications Director 
 
Part-time: 28 hours per week  
Permanent post 
Location: Work from Home or BBOWT Office 
Salary Band: E 
 
BACKGROUND 
 
The Berkshire, Buckinghamshire and Oxfordshire Wildlife Trust (also known as BBOWT) was formed in 
1959 and has a vision of an environment rich in wildlife for everyone, valued by all. We aim to lead the 
way to nature’s recovery through innovative land management, and connect people with nature to improve 
their wellbeing. We work in partnership and through collaborative projects with local communities, 
businesses, land owners and local authorities. In the three counties BBOWT owns or manages over 80 
nature reserves covering 2,700 hectares. We have more than 50,000 members, employ over 100 
professional staff, and have active support from more than 1,700 volunteers. Each year around 13,000 
schoolchildren visit our education centres. BBOWT has an annual turnover of over £6 million and receives 
income from membership subscriptions, grants and donations.  BBOWT is one of 46 Wildlife Trusts 
working across the UK, each is a corporate member of the Royal Society of Wildlife Trusts. 
 
Our mission – To create a Living Landscape across our towns, cities and countryside and inspire our 
communities to act for nature. 
 

JOB PURPOSE 

• Develop and own the delivery of BBOWT’s fundraising, marketing and communications strategy 

• Responsible for income generation for the charity 

• Is the owner of key relationships with investors and external stakeholders in relation to the 
fundraising, marketing and communications functions 

• Overall responsibility for the brand 

• Partner with Directors and Trustees to deliver on the charity strategic goals 

REPORTING LINE 

Reports directly to the Chief Executive 

STAFF MANAGEMENT  

The Head of Communications, Head of Philanthropy, Head of Individual and Corporate Membership and 
Senior Grants Fundraising Manager report to the Fundraising, Marketing & Communications Director 
 

BUDGETARY RESPONSIBILITIES 

This post has budgetary responsibility for the Fundraising, Marketing & Communications directorate 

• Work closely with the Finance and Governance Director to monitor income performance in order 
to enable effective cashflow management and business planning 

• Set detailed income and expenditure budgets as required, and assume responsibility for the 
Fundraising, Marketing and Communications team’s financial performance 

 
 



  

KEY RESPONSIBILITIES 

Provide outstanding leadership and management of the fundraising, marketing and 
communications team  

• Provide leadership and management of the Fundraising, Marketing and Communications team, 
setting and monitoring relevant and stretching KPIs 

• Utilise best practice management techniques to ensure the team meets its KPIs and is a 
cohesive and high performing unit 

• Play an active role in senior teams, constructively contributing to the development of the charity 

 
Increase awareness, support and income from target audiences  

• Develop and lead the charity’s fundraising, marketing and communications strategy and income 
generation plans in line with the wider organisational strategy 

• Oversee all aspects of the charity’s fundraising and marketing activity, identifying areas for 
growth and making recommendations to the Chief Executive on the most effective deployment of 
resource 

• Oversee the management of public relations ensuring the development and stewardship of 
relationships with celebrities, journalists and influencers, and undertaking appropriate crisis 
communications and reputation management as required 

• Oversee management of the brand, making recommendations for development to the Chief 
Executive as relevant 

• Work closely with the Conservation Strategy Director to increase awareness and engagement of 
conservation science and evidence  

• Work closely with the Land Management and People Engagement Director to ensure people 
engagement work is joined up with membership and legacy opportunities etc. 

• Review and oversee the project board and ensure effective processes are in place to optimise 
project development.   

 
Ensure sustainability of diverse income streams 

• Develop a detailed fundraising that drives a step change in fundraising, growing unrestricted 
income by 1 million pounds over the next 5 years from focusing on legacy income, high value 
donors and corporate sponsorship 

• Identify, plan and grow commercial income working in partnership with the Conservation 
Strategy Director.  

 
Maximise innovation and development opportunities in line with strategic priorities  

• Maintain a thorough working knowledge of conservation issues 

• Keep updated on the latest fundraising, marketing and communications innovations and best 
practice, identifying new opportunities and making appropriate recommendations 

• Work closely with colleagues across the charity to develop new financially sustainable products 
which deliver key strategic priorities 

 

Support compliance, safety and security commitments through adherence to and championing 

of policy, procedures and development requirements 

• Maintain up-to-date knowledge of law and regulations surrounding fundraising, marketing and 
data protection, taking personal responsibility to ensure that the charity complies with relevant 
legislation and best practice guidance 

• Ensure adherence with IT and data handling policies and compliance with relevant regulations of 
self and by the team. 

• Keep up to date with procedural, technical and IT developments relating to the role 
 

Undertake monitoring and evaluation to support continual improvement  

• Evaluate and report on key metrics to the Chief Executive, fundraising, marketing and 
communications sub-committee, and Board of Trustees 

 

Ensure continual personal professional development of competency, knowledge and skills  

• Participate in training to develop skills, knowledge and service standards 

• Seek and act upon feedback from colleagues 
 

 



 

  

Key relationships (other than line manager) 

• Board of Trustees – to ensure full engagement in income generation opportunities 

• Chief Executive – to ensure the CEO is engaged and continually appraised of any media issues, 
incidents or opportunities from the perspective of both risk management and opportunity. 

• Head of Planning, Policy and Public Affairs – to ensure our digital channels are effective in 
delivering our planning, policy and public affairs agenda 

• Royal Society of Wildlife Trusts – to ensure BBOWT benefits from the expertise and knowledge-
base of RSWT 

• Head of Individual and Corporate Membership – to ensure compelling campaigns for 
membership recruitment, retention and other fundraising 

• Head of Philanthropy – to ensure donor giving opportunities are on track. 

• Conservation Strategy Director & Land Management & People Engagement Director - to 
ensure fundraising activities support strategic project development 

• People Team – for all People matters and internal comms and employer branding 
 
General 

• Provide effective management of the team including all aspects of health and safety 

• Adhere to all Trust policies, procedures and systems.  

• To represent the Trust in a professional manner, act at all times in a manner which will not 
damage its reputation, conform with all aspects of the Charities Act and Institute of Fundraising 
guidance. 

• Any other duties as delegated by the line manager or Chief Executive. 
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PERSON SPECIFICATION  

 Essential Desirable 

Proven track record in achieving fundraising targets including 
income from legacies, trusts and foundations, corporate and 
individual donors 

✓  

Significant and in-depth experience of marketing and 
communications within a charity setting including developing 
income generation strategies aligned with strategic plans, 
achieving significant income, ROI and engagement targets, 
delivering integrated campaigns and optimisation of key metrics 
to ensure continuous improvement 

✓  

Demonstrable strategic and operational planning, budgetary 
management and reporting skills including the ability to integrate 
income and expenditure budgets for multiple cost centres and 
control performance against them 

✓  

Experience in developing and managing teams responsible for 
supporter recruitment and development, philanthropy, 
marketing, public relations and/or communications 

✓  

Solid understanding of traditional and digital marketing 
channels, platforms, trends and metrics 

✓  

Experience of a data-driven approach to fundraising and/or 
marketing including monitoring and optimising performance to 
achieve improved results 

 ✓ 

Experience of managing relationships with a range of agencies 
and suppliers 

✓  

Experience of generating positive press coverage and/or 
building relationships with high profile influencers 

✓  

Educated to degree level or equivalent in Fundraising, 
marketing or communications qualification or equivalent through 
experience 

✓  

Thorough working knowledge of relevant regulations and codes 
of practice applicable to fundraising, marketing and 
communications in the not-for-profit sector 

✓  

Demonstrable understanding of how to represent the charity 
appropriately to engage diverse audiences 
Excellent IT skills including Microsoft Office and CRMs 

✓  

Experience of using Power BI, Donorfy, Engaging Networks, 
Mailchimp, WordPress 

 
✓ 

Commitment to conservation and the aims, objectives and 
values of BBOWT 

✓  

Proven leadership and management skills and experience ✓  

Excellent communications and interpersonal skills, including the 
ability to build and maintain positive relationships with key 
external stakeholders, suppliers and colleagues in different 
disciplines across the charity 

✓  

Understanding of and ability to work within the relevant 
regulatory frameworks 

✓  

A positive and flexible approach to work and willingness to 
travel and work occasional unsociable hours as necessary 

✓  

Strong and proven organisational skills with the ability to 
prioritise workloads to meet deadlines 

✓  

Ability to present a professional and positive image of BBOWT ✓  

 
Success Measures: 
 

• Step change in income in diversification and unrestricted funds 

• Step change in transformational communications 

• Significant and tangible increase in brand awareness 
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