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Business Development Director 
 
Hours of work: 21-28 hours per week (to be agreed with successful candidate) 
Type of contract: Permanent 
Based at: Trust Head Office in Littlemore, with travel to other sites as required 
Salary Band: E 
 
BACKGROUND 

 
The Berkshire, Buckinghamshire and Oxfordshire Wildlife Trust (also known as BBOWT) was formed in 
1959 and has a vision of an environment rich in wildlife for everyone, valued by all. We aim to lead the 
way to nature’s recovery through innovative land management, and connect people with nature to 
improve their wellbeing. We work in partnership and through collaborative projects with local 
communities, businesses, land owners and local authorities. In the three counties BBOWT owns or 
manages over 80 nature reserves covering 2,500 hectares. We have more than 50,000 members, 
employ over 100 professional staff, and have active support from more than 1,350 volunteers. Each 
year around 12,000 schoolchildren visit our education centres. BBOWT has an annual turnover of over 
£6 million and receives income from membership subscriptions, grants and donations.  BBOWT is one 
of 46 Wildlife Trusts working across the UK, each is a corporate member of the Royal Society of Wildlife 
Trusts. 
 
Our mission – To create a Living Landscape across our towns, cities and countryside and inspire our 
communities to act for nature. 
 
Our aim – To lead the way for nature’s recovery and connect people with nature, so that: 
 

• Our soil and water resources are managed to create functioning ecosystems and wildlife-
rich places. 

• Local communities, decision-makers, landowners and business work with and for nature. 
• People recognise their dependence upon nature and its value to their mental and 

physical wellbeing. 

 
JOB PURPOSE    
 
This position will set and drive the strategic vision for the Trust’s fundraising, marketing and 
communications priorities and lead a high performing team of marketing, communications and 
fundraising professionals. 

 
The role will be a catalyst for developing mission-aligned fundraising approaches to grow and diversify 
our income, specifically by growing and strengthening our supporter base and developing new 
partnerships. The Business Development Director will also work with the Conservation Strategy Director  
and Land Management and People Engagement Director to grow commercial revenues.  The role will 
lead on all internal and external communications.   
 
REPORTING LINE 
 
Reports directly to the Chief Executive. 
 
STAFF MANAGEMENT  
 
The post holder has 2 direct reports; Head of Development responsible for general fundraising and 
Head of Marketing and Communications. Total number of staff in Directorate is 22. 
 
 



  

BUDGETARY RESPONSIBILITIES 
 
Responsible for budget planning and financial performance of whole multi-functional department. 

 
KEY RESPONSIBILITIES 
 
Strategy  

 Contribute to the strategic direction of BBOWT and the wider Wildlife Trusts federation. Working 
closely with the Chief Executive, Director and Leadership teams 

 Develop and implement a sustainable fundraising strategy that supports the aims and objectives of 
BBOWT in the short, medium and long term  

 Work with the Conservation Strategy Director and Land Management  and People Engagement 
Director to identify opportunities to grow commercial revenue to support our work to restore nature, 
and connect people with wildlife and develop an integrated strategy to address them  

 Develop a marketing and communications strategy that strengthens our brand, grows awareness 
and increases engagement with key target audiences, including external communications 

 Develop a  corporate engagement strategy to capture new business partnership and project 
opportunities that can help achieve BBOWT priorities, whilst managing reputational risk 

 
Communications 

 Continual development of BBOWT’s distinctive voice with targeted messages, tone of voice and 
communication channels for each target audience.  

 Ensure communication plans are aligned across the organisation, chiefly: advocacy, public affairs 
and campaigning, corporate affairs, marketing and communications and general fundraising.  

 
Fundraising and Innovation 

 Grow and diversify income from fundraising and commercial enterprise  
 Lead team in developing new income streams and maximising existing streams 

 Deliver against income targets –  grow unrestricted income 

 Ensure rigorous and joined up approach taken with all aspects of marketing and fundraising  

 Responsible for planning, monitoring and control of significant budgets and resources within the 
department, through annual and five year rolling plans.  

 Ensure compliance with all relevant regulations including data protection laws and Fundraising 
Standards.  

 
Exceptional leadership 

 Active member of the Director and Leadership Teams. 

 Provide clear leadership and direction across the organisation inspiring and motivating others to 
achieve, by generating trust and confidence.  

 Lead a high-performing department that achieves stretch funding targets for sustainable growth of 
the Trust. 

 Be responsible for high level planning, goal setting, work priorities, and managing the performance 
of direct reports against plans and objectives. 

 
Representation  

 Ensure BBOWT is well-networked and able to influence the right people at the right level and at the 
right time.  

 Liaise regularly with a wide range of contacts including potential funders, partner organisations, 
businesses, sponsors, volunteers, press and all forms of the media.  

 Develop and maintain strong, supportive relationships with other local Wildlife Trusts and the 
national The Wildlife Trusts charity.  

 Represent the Trust in a professional manner and act at all times in a manner which will not damage 
its reputation.  

 
 
 



 

  

General  

• Ensures close liaison with all teams to maintain standards, ensure compliance with policies and 
delivery of organisational plans and priorities.  

• Adhere to all Trust policies, procedures and systems.  
• Ensure that volunteers working within the team are given appropriate support, training and 

leadership.  
• Ensure that all health and safety obligations are met in all aspects of the role.  
• Engender a culture of membership recruitment within the team. 
• Undertake any other duties as delegated by the Chief Executive. 

 
PERSON SPECIFICATION 
 

 Essential Desirable 

Degree or equivalent in management, marketing, business 
management or similar discipline  

  

Proven experience of working at executive or director level    

Proven experience of fundraising for a charity or NGO   

Proven experience in change management and managing 
high performing staff teams  

  

Track record of developing and delivering new initiatives and 
ideas  

  

Understanding of Fundraising legislation and best practice   

Proven experience of corporate engagement    

Knowledge and understanding of wildlife conservation and 
land management issues  

  

Knowledge and understanding of audience development 
and marketing  

  

Experience of securing major funding    

Experience of preparing and managing budgets and work 
plans  

  

Experience of working within the Charity sector   

Experience of working with the media    

Well-developed IT skills with a working knowledge and 
understanding of MS Office functions such as Word, Excel, 
Outlook, email and the internet 

  

Excellent report writing skills    

Excellent presentation and negotiation skills    

Excellent organisational skills, ability to work under pressure  
and to meet deadlines  

  

Ability to deal with the public, Trust members and volunteers 
in a friendly and professional manner  

  

Team player, able to deliver outcomes across teams   

Current UK valid driving licence    

Ability and willingness to demonstrate the BBOWT values of 
Integrity; Respecting Others; Personal Responsibility; Team 
Work; and Learning Culture 

  
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MEASUREMENTS OF SUCCESS 
 

 Effective member of the Director team and Leadership team, measurement being performance and 
behavioural values 

 Effective development and implementation of strategic and operational management plans  

 Business Growth targets met or exceeded 

 Effective internal communication across the organisation  

 Effective representation of BBOWT externally  

 Effective relationship with other Wildlife Trusts and RSWT  

 Resources managed appropriately  
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